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COMMUNITY HUB,
COMMUNITY HEART
The Palms is a shopping centre that stands
for more than just shopping – it stands for
community. Located just 4.5km* from the
Christchurch CBD, The Palms offers a range
of tenants with a focus on convenience and
social experiences.
To cater to the tight-knit, family-friendly
Christchurch community, the centre is
anchored by Countdown, Farmers and
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Reading Cinemas. It’s comprised of 98 stores,
including fresh food and groceries, cafés and
eateries, as well as handy services and a selection
of specialty stores.
The centre’s unique positioning in its main trade
area attracts a diverse customer base including
young singles, young families and older families
and couples. They look to The Palms as a pillar of
support in their community.
*Walking distance from Christchurch CBD.

ABOUT
THE PALMS
Performance
Source: AMP Capital, data for the year ending December 2018. Please see last page for full disclaimer.

GLA

35,577m2

MAT (incl. GST)

$202 million

MAT $PSM (incl. GST)

$6,549m2

Spec MAT $PSM (incl. GST)

$8,350m2

Traffic

5.2 million

Average Spend

$38.9

Profile
Source: AMP Capital, data as at December 2018. Please see last page for full disclaimer.

3 MAJORS
Farmers,
Countdown &
Reading Cinemas
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98
SPECIALTIES

1,476
CAR PARKS

LOCATION OVERVIEW
Transport (and infrastructure) options
The Palms is located 4.5km* from the
Christchurch CBD in the suburb of Shirley.
It is an easily accessible location at the
intersection of Marshland Road, New Brighton
Road and Shirley Road, which are all arterial
roads in the northern suburbs of Christchurch.

BUS
Bus stops are conveniently located on
Marshland Road and New Brighton Road.

*Walking distance from Christchurch CBD.

4.5 km walking
distance from
Christchurch CBD
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Points of interest
CIVIC

MEDICAL

ARTS & CULTURE

EDUCATION

A. Christchurch City
Council

C. Burwood Hospital

G. Christchurch
Art Gallery

K. University of
Canterbury

B. Christchurch
Town Hall

D. Christchurch Hospital

H. Canterbury Museum

RESIDENTIAL

I. Isaac Theatre Royal

E. Prestons sub division

J. Taiora QEII Recreation
and Sports Centre

F. Windsor Care
Retirement Village
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Source: ccc.govt.nz. Please see last page
for full disclaimer.

J C

About Christchurch
The new Central Library ‘Tūranga’ opened in
Christchurch Central in early October. The five
storey 10,500m² building also provides a
hands-on technology and innovation zone,
a 200-seat community arena, a café and
children’s playground.

The Central City Promenade opened in late
November 2018. This 2km shared-use walkway
follows the edge of the Avon River, connecting
at Christchurch Hospital and the Margaret
Mahy Playground.

Construction on the Convention Centre,
‘Te Pae’, is on schedule for its opening in
2020. This development includes a 1,400 seat
auditorium, a 3,600m² exhibition hall and
1,600m² of meeting rooms.
Source: my.christchurchcitylibraries.com; architectus.com.au;
tepae.co.nz ; ccc.govt.nz. Please see last page for full disclaimer.
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TERTIARY

Belfast

Northwood

Prestons
SECONDARY

Christchuch
Airport

Parklands

Northlands SC

Bishopdale
Mall

PRIMARY

New Brighton
Bryndwr

Avonhead

Fendalton Village

The Palms
Wainoni

Richmond

Upper Riccarton

Westﬁeld
Riccarton

South City
Centre
Eastgate SC

Hornby

Big T Asian
Supermarket

The Hub
Hornby

Woolston
Wigram
Barrington SC
Ferrymead

Redcliffs

St Martins
Sumner
Halswell

TYPE OF CENTRE
Countdown

The Warehouse

Pak’n’Save

Kmart

New World

Farmers

Super Value
Fresh Choice
Independent

Regional Centre
District Centre

TRADE AREA
Primary
Secondary
Tertiary

DISTANCE
5km
10km

Source: Location IQ, August 2018,
commissioned on behalf of AMP Capital.
Please see last page for full disclaimer.
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TRADE AREA
Demographic trade area review
PRIMARY

SECONDARY

TERTIARY

The primary trade area is
typical of suburban
Christchurch albeit a slightly
older demographic with typical
income levels and relatively
higher household ownership.

The secondary trade area
is much more diverse. The
north includes the Prestons
residential growth area, which
typically has a higher proportion
of families with younger
children and owner occupiers,
while the south and east
generally include lower income
levels. The south and west
comprise a higher proportion
of 20-39 year olds, reflecting the
urban fringe of a CBD location
with a higher proportion of
rented dwellings.

The tertiary sector also reflects
a high proportion of families
as well as more mature
households including
empty nesters.

Source: The Palms, Christchurch, Economic
Assessment, August 2018, Location IQ,
commissioned on behalf of AMP Capital.
Please see last page for full disclaimer.

119,399
TOTAL POPULATION
ESTIMATE 2018*

Top 3 insights

1

	Christchurch has an
exciting future, building
off a resilient community
and brimming with unique
developments.

*Source: The Palms, Christchurch, Economic
Assessment, August 2018, Location IQ,
commissioned on behalf of AMP Capital.
**Source: beaccessible.org.nz, June 2016.
Please see last page for full disclaimer.
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2

	With 23 years of proven
success, The Palms has
some of New Zealand’s
most popular fashion
brands, a 350 seated food
court, restaurants and
a full range of everyday
conveniences and services.

3

	The Palms was the first
South Island business
to be rated platinum
for accessibility,
cementing itself as a
stable community icon
and reliable resource to
customers. The Palms
prides itself on providing
an environment that is
safe, approachable and
easily accessible.**

TRADE AREA
RESIDENT PROFILE
The top five customer groups, as represented
in The Palm’s Main Trade Area, are based on
Experian’s Mosaic Household Segmentation.*
This information provides an indication of the
demographics of The Palms’ trade area;

it does not necessarily reflect the exact
customers in centre at any one time.
The customer groups are based on the
demographic profile of those who live within
reasonable proximity to the centre and those
who are most likely to visit the centre.

BARGAINS, BENEFITS
AND BABIES

WATCHING
THE PENNIES

Budget-conscious families with
young children

Budget-conscious older
families and couples with an
easy going attitude to life

GENERATION
NEXT
Young singles or students
living in urban apartments

CROCHET
COMMUNITIES

SMARTPHONE
SAVVIES

Elderly singles living in rental
accommodation who consume
traditional media

Young, technology savvy
home-sharers or families living
in urban apartments
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*Source: Mosaic Household Segmentation,
Experian (2016), commissioned on behalf of
AMP Capital. Please see last page for full
disclaimer.

ABOUT
AMP CAPITAL
AMP Capital is one of the largest direct real estate
fund managers in the Asia-Pacific region*. AMP
Capital’s extensive global network and integrated
management model allows its 600-strong team
of real estate professionals to realise true value
for clients through the investment management,
property management and development of a
portfolio of some of the most iconic shopping
centres, office buildings and industrial estates
across Australia and New Zealand.

AMP Capital’s Shopping Centre team is a
specialised team of experts, whose purpose is
to deliver places that inspire people to connect.
The team combines world-class experience
and specialist capabilities in the management
of some of Australia and New Zealand’s most
successful and high-performing retail centres,
underpinned by comprehensive knowledge of
the shopping centre industry and backed by
extensive research.

We take a place-led approach to creating
unique and authentic destinations, customised
to suit the local market, and to delivering
distinct experiences that create much-loved
places our customers want to return to
again and again.
*Source: ANREV/INREV/NCREIF Fund Manager 2018.
Please see last page for full disclaimer.
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CORNER MARSHLAND &
NEW BRIGHTON ROADS,
SHIRLEY, CHRISTCHURCH
THEPALMS.CO.NZ

For more information on available leasing opportunities, please contact:
LEASING EXECUTIVE
Chloe Brooks
chloe.brooks@ampcapital.com
+6421 822 092
For information on pop-up, vacant shop and in-centre media opportunities,
please contact:
AMP CAPITAL COMMERCIAL TEAM
commercial@ampcapital.com

This document has been prepared by AMP Capital Shopping Centres Pty Limited (“AMP Capital”) as a source of general information for
prospective tenants of an AMP Capital-managed property (the “Property”). It is provided on a confidential basis and is not to be provided
to third parties without AMP Capital’s consent. The information in this document is of a general nature, and does not take into account
any particular prospective tenant’s objectives, financial situation or needs. Recipients of this document should make and rely completely
on their own enquiries and obtain their own independent advice before entering into any legally binding agreement to lease or occupy
premises or making any commitment to do so. This document incorporates information obtained from third party sources, the accuracy
of which has not been independently verified by AMP Capital. Any forecasts or other forward-looking information in this brochure are
indicative only. Neither AMP Capital nor any other person guarantees, warrants or makes any representation, either express or implied,
as to the accuracy or completeness of this document or any information, statement, graphic representation or diagram contained in it.
To the extent permitted by law, AMP Capital disclaims all liability for any decision made or action taken in reliance on the information in
this document and all liability that may otherwise arise as a result of this document being inaccurate, whether by inclusion or omission
and whether or not as a result of negligence. AMP Capital is not under any obligation to update or correct any errors in this brochure
after the date of publication. Past performance is not a reliable indicator of future performance.

